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JAPhA  theofficial peer-reviewed journal ofthe American Pharmacists Association, providesreaderswithoriginalresearch,
reviews,analysis,andopinionthatsupportthedevelopmentofpharmaceutical careasthepracticestandardforpharmacists.

JAPhA emphasizesthevitallinkbetweenscienceand practicebypresentingcurrent, top-qualityresearchinanaccessible,
relevantform.Thejournalalsofeaturesviewpointarticlesandtrendsandanalysisfromtheopinionleadersofhealthcare,and
each issue includes continuing education articles to enhance pharmacists’ clinical knowledge and practice skills.
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