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Editorial PharmacyTodayisthemonthlymedicationtherapymanagement(MTM)magazineofthe AmericanPharmacistsAssociation;

offeringreadersprofilesof practicesthatemployunique MTMtechniquestoeffectivelyservetheirpatients.Readerscanuse
theseprofilesasmodelstodevelopandimprovetheirownMTMpractice,increase patientadherenceandbuildpatientloyalty.
Additional regular features include:

Other articles include:

= MTM Tip of the Month - Practical
information for today's practitioners

= Continuing Education - The
opportunity to earn a minimum of
two credits each month

= Product Showcase - New approvals
of selected Rx and OTC items

« Indepth coverage of newly
approved chemical entities

« ISMP Error Alert — The recognition
and avoidance of potential drug
problems

= OTCs Today - Practical information

when you're in the OTC aisles with
your patients

» Counseling Corner - Tips for

educating your patients about their
acute or chronic conditions and
treatment options.

» Integrative and Alternative

Therapies - Evidence based articles
that support or reject specific
therapies.

+ On the Docket — The intricacies of
laws affecting the practice of
pharmacy

» Washington Insider — Highlights of
government measures that can
affect your practice

+ On Your Behalf - Details of APhA’s
policy and advocacy initiatives to

enhance andimprove the profession
of pharmacy in all practice settings
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Independent 24,504
Chain 55,457
Supermarket 1,615
Mail Service 2,274
HMO/Managed Care 522
Physician Based 52
Total Retail 84,424
Health System
Hospital 30,009
Clinic 759
Federal 1,085
Consultant 662
Home/LTC 551
Nuclear 237
Total Health System 33,303
Total Retail & Health System 117,727
Other
Pharmacists not elsewhere classified 11,846
Students & Academia 9,153
Pharmacy Technician 979
Industry 784
Association/Regulator 179
Total Other 22,941
TOTAL CIRCULATION 140,668
Source: Circulation as of September 2009
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